2026 Student Debt Retirement (SDR) participant communications
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Recruiting flyer

invite reminders campaign

Invite
participants to Remind Remind eligible
enrollin SDRat  participants to participants to
time of enroll in SDR enroll in SDR
eligibility
Fidelity-sent email campaign Fidelity-sent
Invite: NO opt-out YES opt-out

Reminders: YES opt-out YES variability

Default send:

T-0 T=7,14 March, August
Day product is Humlost o
live reminders Optional send:
configurable month of
choice

» Digital signage, bricklets, print poster
»  Print backup postcard for no email on file
+ CTAsin DC enrollment, onboarding emails

campaign

Notify
participants
who begin but
do not
complete
enrollment

Fidelity-sent
campaign
YES opt-out

Triggered post-
abandonment

NetBenefits
alert

For plan sponsor use only. Please note this is NOT an exhaustive list of communications for Student Debt Retirement (SDR).
Some materials only available via PSW; usage dependent on plan sponsor.
Fidelity Workplace Services LLC, 245 Summer Street, Boston, MA 02210

© 2026 FMR LLC. All rights reserved.

1068107.6.0

confirmation

Confirm
enrollment is
complete,
prompt
participants to
add payments
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https://sponsor.fidelity.com/bin-public/06_PSW_Website/documents/SDR%20enrollment%20postcard.zip
https://sponsor.fidelity.com/pspublic/pca/psw/public/library/designbenefits/sdr_enrollment_campaign_toolkit.html
https://sponsor.fidelity.com/pspublic/pca/psw/public/library/engageemployees/SDR_awareness_campaign.html
https://sponsor.fidelity.com/pspublic/pca/psw/public/library/designbenefits/SDR_Savings_Match_abandonment_campaign_toolkit.html
https://sponsor.fidelity.com/pspublic/pca/psw/public/library/engageemployees/sdr_annual_review_toolkit.html
https://sponsor.fidelity.com/pspublic/pca/psw/public/library/designbenefits/StudentDebt_Retirement_EE_engagement_toolkit.html
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